






Three chief executives sharing with each other building trust and being 
vulnerable. 

Supporting each other and learning from one another



















Maeve Connolly



Trust in the media

Source: Reuters 
Institute Digital 
News Report 
2025

2016: Brexit
2020: Pandemic



The top social, messaging and video 
networks for news in the UK

Sources: Ofcom 2025 and Reuters Institute 2025

● Facebook  -   17%
● YouTube  -  13%
● X  -  12%
● WhatsApp  -  10%
● Instagram  -  9%
● TikTok  -  6%

70% 
of people  get their news 
from online sources

51% 
get their news from 
social media



Sourcing news in the UK 

Source: Ofcom 2025



Misinformation creep

Sources: 
Full Fact, 
The Guardian



AI-generated disinformation 

Source: The Irish Times

Deepfake AI video depicting 
Catherine Connolly quitting 
presidential race removed by Meta

Source: 
The 
Guardian

https://www.irishtimes.com/politics/2025/10/22/meta-removes-ai-video-purporting-to-show-catherine-connolly-quitting-presidential-race/


Eroding trust reduces scrutiny

Sources: The Guardian and RTÉ News



The role of social media
Ballymena mob ask for 'gifts' as they burn down house live on TikTok

Rioters livestreamed themselves burning down a house on TikTok during a second night of racially motivated disorder in Northern Ireland.

Violence first erupted in Ballymena, County Antrim on Monday after two 14-year-old boys, thought to be Romanian, were charged with the attempted rape of a young girl.

The violence continued on Tuesday night, with rioters attacking police with petrol bombs, masonry and fireworks, as well as targeting properties they believed belonged to foreigners.

Video footage obtained by The Telegraph shows a group of balaclava-clad men laughing in front of a house on Queen Street that had been set alight after being broken into.

The person filming asks for likes, follows and “gifts” while livestreaming on TikTok before someone is heard to say they will “smash a window for a gift”.

At one point, the person streaming the incident says “rack them gifts up, boys” and “I’ve got 2.6k views lad”.

Read more here: https://www.telegraph.co.uk/news/2025/06/11/watch-rioters-ballymena-burn-down-house-live-tikto/

Source: The 
Telegraph on

 You Tube

http://www.youtube.com/watch?v=TmOrI-e_I8A
https://www.youtube.com/watch?v=TmOrI-e_I8A&t
https://www.youtube.com/watch?v=TmOrI-e_I8A&t
https://www.youtube.com/watch?v=TmOrI-e_I8A&t


The result

Source: The Guardian



The result

Sources: 
The Independent, 

The Irish News



What to believe?

Sources: The Guardian, The Hill



Trust building

Source: The New York Times



Relevance

Source: 
The Times



User Needs Model

Source: smartocto



Ideal News Experience for young people

Source: FT Strategies/Knight 
Lab



The toolkit 

Lorem ipsum dolor sit amet at 

nec at adipiscing05
● Donec risus dolor porta venenatis 

● Pharetra luctus felis

● Proin in tellus felis volutpat 
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● Donec risus dolor porta venenatis 

● Pharetra luctus felis

● Proin in tellus felis volutpat 

Lorem ipsum dolor sit amet at 

nec at adipiscing03
● Donec risus dolor porta venenatis 

● Pharetra luctus felis

● Proin in tellus felis volutpat 

Lorem ipsum dolor sit amet at 

nec at adipiscing02
● Donec risus dolor porta venenatis 

● Pharetra luctus felis

● Proin in tellus felis volutpat 

Be a publisher01
● Donec risus dolor porta venenatis 

● Pharetra luctus felis

● Proin in tellus felis volutpat 

● Explain the problem but end 
with hope or action

● Offer a solution 
or action5

● Authenticity
● Transparency● Build trust4

● Counter misinformation 
without escalating risk or 
conflict

● React but don’t 
REACT3

● Persona
● Platform
● Format

● Segment your 
audience2

● Don’t wait for a journalist
● People get their info online

● Be a publisher1



The toolkit 

Lorem ipsum dolor sit amet at 

nec at adipiscing05
● Donec risus dolor porta venenatis 

● Pharetra luctus felis

● Proin in tellus felis volutpat 

Lorem ipsum dolor sit amet at 

nec at adipiscing04
● Donec risus dolor porta venenatis 

● Pharetra luctus felis

● Proin in tellus felis volutpat 

Lorem ipsum dolor sit amet at 

nec at adipiscing03
● Donec risus dolor porta venenatis 

● Pharetra luctus felis

● Proin in tellus felis volutpat 

Lorem ipsum dolor sit amet at 

nec at adipiscing02
● Donec risus dolor porta venenatis 

● Pharetra luctus felis

● Proin in tellus felis volutpat 

Be a publisher01
● Donec risus dolor porta venenatis 

● Pharetra luctus felis

● Proin in tellus felis volutpat 

● Media literacy
● Training10

● Mainstream, community & 
independent media

● Journalism students 
● Sector content share 

● Partner up9

● User needs
● Ideal News Experience 

● Use frameworks8

● Do not design for desktop  
● Think mobile-first 

     and shareable7

● Online and offline●  Deepen direct 
relationships

6



News avoidance

Source: Reuters Institute 2025

46% 
of people in 
the UK 
sometimes 
or often 
avoid the 
news



User Needs Model

Source: smartocto

Basic need       User need

Knowledge

Understanding 

Feeling 

Doing 

Keep me engaged *

Update me

Educate me *

Give me perspective

Divert me

Inspire me *

Connect me *

Help me



Thank you

raised-voices.co.uk
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